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Introduction to the NEW GROWTH ENGINE

NEW GROWTH ENGINE

Considering the New Competitive Landscape factors such as Disruption, Disruptive
Innovation, Disruptive Technology, and Platform Business will help you to think of new

opportunities and alternatives to transform your business to become the ‘New Growth Engine’

DISRUPTION DISRUPTIVE INNOVATION DISRUPTIVE TECHNOLOGY PLATFORM BUSINESS
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Introduction to the TRANSFORMER MAP

TRANSFORMER MAP

Transformer Map an alternative to transforming business in all 4 options
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Introduction to the BUSINESS MODEL CANVAS (BMC)

The Business Model Canvas
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Part 1 BUSINESS PLAN FOR NEW GROWTH
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Part 2 BUSINESS MODEL CANVAS (BMC)
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9. New Growth Engine
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10. Transformer Map
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11. Business Model Canvas
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